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中文摘要：

台灣目前在校園中，大抵仍以傳統方式推廣校務，即便各校致力於佈置無線上網的環境，其效果在學習與校務的結合性上甚低，多數學生習慣使用電子佈告欄系統(Bulletin Board System)分享訊息，但此方式侷限於學生團體之中，使教師與教務人員在學生的資訊互動上產生隔閡。

本系統希望扮演資訊交流平台的角色，提供給全校老師、學生與教務人員一個適當空間，以散播學習資源與訊息為基本出發點，藉著群組(Group)分類搭配搜尋引擎，可讓使用者在此平台上清楚找到有效的訊息。此外，利用QR code的快速產生與辨識容易的優點，設計出簡便的製碼網頁，訊息發表者可以近乎零成本的方式，將QR code印製在文宣品上於校園內傳播，並同步把該條訊息發布到資訊交流平台上；訊息接收者若對該資訊有更進一步的興趣，只要以手機解碼後，即可透過校園網路連上此資訊平台，得知該條碼傳遞的資訊內容，並可在線上行事曆編排學習規劃與活動時程，不論在個人電腦或行動裝置上皆能充分發揮本系統的功效。並可在線上行事曆編排學習規劃與活動時程，不論在個人電腦或行事曆裝置上皆可使用。並從校園推廣至生活中各個角落，結合商業行銷、知識管理等應用，充分發揮本系統的功效。
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Abstract:

The schools in Taiwan mostly promote official affairs in tradition ways so far. Even the schools devote to construct wireless area network very much but the impacts on learning and schooling are relatively low. Most of students are still used to sharing information in Bulletin Board System. The Bulletin Board System is prevailed between students groups which makes students and staff the information gap. 

The project plays an information platform role which provides students and staff the channels and all kinds of possibilities to share the learning source and information. By group classification with search engine, the end users can find efficient and effective information on the platform. The project focus on 2D bar code's characters, fast generated and easily recognized to design clearly coding websites. The message publishers print 2D bar code in the papers, in a low-cost way, delivering the message on the information platform at the same time.

The receivers can decode the message by the cell phone to connect with TANET, if they are interested in advanced information, and arrange the message contents into online-personal- calendar. The project fully functions both on desktop and mobile devices.
The system can be applied for arranging the customized schedules and dates on online calendar by using NB or other calendar electronic devices. It will fully function by combining the application of marketing and knowledge management to be promoted from the campus to the daily life.
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